4/9/25

JOANN

Workshop
April 2025

Resumes That Get Results




4/9/25

Quick Hits

v Executive Summary

v' Keywords

v Outcomes

v’ Formatting (standard framework)

Executive Summary

Mary Nolan
602 Stratton Drive
Medina, OH 44256
Cell: (734) 565-9132
Home: (734) 435-0023
Email: marynolan@gmail.com

OBJECTIVE: To obtain a challenging position in field marketing where my education, skills and
experiences can be highly utilized and later be applicable for growth and possible advancement.

Vanessa Sharp, MD
206.434.5274 com linkedin. h

MEDICAL DIRECTOR ~ INTEGRATIVE MEDICINE

Transformational Leadership | Strategic Planning & ion | Program ] ity | g
Training & Education | Quality Care | Top-Notch Service | Community & Corporate Relations | Recruitment

clinical leader to the definition of well-being for organizations, communities, and
patients. Board certified mind and body physician. Skilled conductor adept at bringing cross-functional teams together
to turn vision into reality, attain aggressive goals, and promote sustainability. Sought after public speaker for
community and industry events. Bi-lingual, English and French. Career Highlights:

Spearheaded the establishment of enterprise-wide integrative health program in major hospital system, from
concept 1o execution.
Enhanced profitability through design and promotion of stress management and resilience training programs,
reaching over 5,000 participants globally.

« Achieved stellar patient satisfaction scores network-wide, inspiring team of 20 providers to deliver exceptional
quality and service.

PRO NCE & AC




Key Words

Chief Financial Officer | Director of Finance
| Information Technology
30+ years specializing in: Financial Management, Accounting, ERP Systems, Business Analysis, IT, and Financial Reporting & Analysis.
Executive leadership team member and strategic business partner with Accounting, IT, Operations, and HR

Visionary Leader | Collaborator | Empowerment of Teams
Reputation for Taking Initiative | Challenging the Status Quo | Driving Results

Signature Strengths

General / Cost / Financlal Accounting Data Mining & Custom Reporting Manufacturing, Distribution, Financial Services
Financial & Sales Reporting Cash & Credit Management HR & Benefits Administration

Budgeting & Forecasting Acquisition Analysis/Accounting Information/Communication Technology
Internal & External Audits Insurance & Risk Management Computer & Systems Applications

Financial Management, Business Anal and IT Experience

PMG Color, Pittsburgh, PA 2010-Present
Global leader in daytime fluorescent pigments and colorants | $90M [300 employces

Promoted to Director of Business Analysis and IT (2017)

Promoted to Director of Finance (2016-2017)

Controller (2010-2016)

Director of IT
Reported to President | Management Team | Selected to expand newly implemented ERP system to 2 affiliated companies |
Spearheaded IT shared architecture vision | Aligned IT and business strategies to leverage costs and efficiencies

Director of Finance
Reported to President | Management Team | Supervisor of 6 | Promoted for ability to challenge the status quo

Taking Initiative, Challenging the Statue Quo, Driving Results...
» Stabilized and implemented new ERP system in the US. as well as for affiliated companies in the UK. and Belgium.

» Enhanced financial acumen of management team by creating and presenting status quo versus visionary scenarios.

» leveraged query skills-sole person with these skills-to create reports from system tables and build models for
reporting. Resolved process and underlying data issues that appeared in the reports.

» Created accounting and IT infrastructure to support newly acquired facility including accounting for acquisition of
assets. Oversaw finance and manufacturing teams responsible for entering new facility information into ERP system.

» Participated in annual planning meeting along with President and bers of the group ac search

X Attended annual conference.

X Answered phones. v Handled 20+ customer inquires on daily basis,
maintaining 98% customer service rating.

X Managed special projects. v Drove capital investment initiative, leading cross-
functional team to achieve 100% of project deliverables
2 months ahead of schedule and $50K below budget.

X Responsible for timekeeping. v Spearheaded staff scheduling for team of 18 FT
employees, entering data for up to 200 timecards on

monthly basis.

v Introduced company brand to 3K+ potential clients,
participating as vendor at dealer conference.
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Level Up Your LinkedIn Game
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49 million jobseekers

SOURCE: The Social Shepard, Aug 2024

Quick Hits

v' Headline

v About

v' Keywords

v" Overall Content & Formatting




4/9/25

Jane Jobseeker ETpCyde. e
Relations Manager a
e Public Re
Missed

Omaha, Nebraska - Contact info

. dia
Jane Jobseeker is Communications | Me

5 isi

ic Relations | Cri

Public Re

rds

Key Wo

ions tinfo
Relaht;o:eb«aska »:Contac
Omaha,

ith 12
seeker r Support w

Jane Job i Million Dollar SP""si’ional Cycling Team
Secured Multi M;ssions for Internal

. illion Fan Impr tinfo

Big Win xurl::: Nebraska « Contac

Jane Jobseeker

nications
‘ risis Commui
Pro Cycling Industry's Top Ci
i i "The "

Enthusiastic bl

. - Contact info
Testimonial Omaha, Nebraska - Co

jences —
seeker New Audien rs
Jone D national Sports R;antizc‘s 100M+ Followe!
ith Helping Interr n Strategy That
Impact wi hment communicatio

lishm
Accomp|

11

About Section

e
ue i one yeg, o 2 12 milion fap g oines
Val g . O 2% dustry trag, Outlets ang
Strate Biking Neys Two-wy,

v' Demon

'S socia| me
t opponunirv’es Onlineg, | also s,
e consumer-facing publications, includr’ng "PraCycIing M
2 0- heeler," and "ProVeIc."
k W O rd S Ndleq Crisis ¢, Unicatj the team, including the Contro:
ra te ey . er the bank'uptcy of one of the team's jor spon, S. The ¢,
| n CO rp O | I Cat | O n handuwritten letter Praising my are, Ponsi, i
/ |thout dup i °r the team,
cew
v' Enhan

R Rep, Igrew the te,
nga,

n connec!ing Wwith You on Linkedln if yoy are 3 /'ournal/'sl or
A race organizatr'on Oofficia| or sponsor, or i

logger who Covers prolessional
I~ or Usy Cyc/mg-accredired Officia).

dia Presence by More
ured storig
onthly,

Aboyt
In the co Petitive world of professional Cycling, the competi!ion isn't limiteg to the athleteg in the Peloton, 1
teams themse!ves are alsg compering =~ for sponsors‘ fan attenu‘on, Media Coverg, ®, race invira!ions, ang s,
Media Status,

| | your Story Inmycurremrol as

c.
i, thi
i i ling what Could haye been)
6 O O lam currenlly pursuing offers for the 2 17-18
. i+ = ively team
It - 2 it ou’r t
er lim
v' Charact

(As Penden, conlractol throy, h Acme Co, any, |
Work exclys; 1y with on h year o tract basis, f your professional cycling team js lacking to
Increa, eam's Profilg t edia, it fans, and Onling, | Would love to Wwith you aboyt hat | Can do for
You. Click th ‘me Company Websiten link jn ™y profile for fu)y Contacy inlormalion,
lam also inleresred i
cycling,

12



Overall Content

50+ connections X Industry and location

Profile photo
| 2+ past positions

3+ skills Current position

- with description

Education

13

Formatting

v’ First-person conversational

— Tell your story
— Connect the dots

v Visual appeal
— Characters
— Symbols
— White space

v' Reorder sections as needed

— Education
— Concurrent work experience
— Skills
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Networking For Success
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“Do I have to?”

v' The MOST successful way to find your next job

v' 50 — 80% of job placements are attributed to
networking

v Should account for 70% of your job search
activities
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Invitations

Online Networking

John ‘Smith

lited States - 14 23

v Your network is your net worth
v" Connection # Recommendation

Highlights

Qe v || v Consider the source

Latest experience

o rftanulaclurnr{g Ieade.r

v Know, like, and trust factor
v' Be consistent

View full profile

— ’
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Connection Request - Desktop

ssage More...

Jane Jobseeker  Acme Company

“The Pro Cycling Industry's Top Crisis Communications
Specialist"
Omaha, Nebraska - Contact info You can customize this invitation X

LinkedIn members are more likely to accept invitations that include a personal note.

— || Addanote m
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Connection Request - Mobile

7:06 w T .
70 . -
€~ jane jobseeker
People ) [ Posts | [ Companies ) | Groups .
Jane Jobseeker - 3+ e

Public Relations at Acme Company

Jane Jobseeker - Jrds &
Office and Project Manager
raverse City, M Jane Jobseeker
“The Pro Cycling Industry's Top Crisis
June Jobeeoker - 3¢ds Communications Specialist®
*The Pro Cycling Industry’s Top Crisi Acme Company
Communications Specialist” Omaha, Nebraska
Message ) [ More.
Jane Jobseeker - 2nd .,
Social Media Specialist Focusing on -
Professional Cycling A& Connectin Experience
Communications Manager
(3 REE m < Campuny
Jane Jobseeker - ird+ e, Share via private message
Public Relations Strategist at Acme - See all <1 Share via private message
Corporation
- Contact
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Karen McGarth

Karen, |
It was a pleasure meeting you at last night's Workforce Planning meeting! | would love
to connect on LinkedIn to continue to share ideas, articles, and contacts.

| look forward to future collaboration,

Kris McGuigan Jill Conners
216-403-5243
Jill,
@ =) @ Has it truly been 10 years? | hope this message finds you and the kids doing well.

| came across this article the other day and was immediately reminded of the
Customer Experience project we collaborated on at XYZ Company. | wanted to reach
out and let you know it was a pleasure working with you.

| would love to connect on Linkedin to help stay in touch over the next ten years!
Kind regards,

George Petro

George,

| am extremely grateful for all of the guidance you have offered Claire over the last
several months. Her speech and command of the English language has improved
dramatically and we owe it all to you!

| would love to connect here on LinkedIn to share your information with my colleagues
in the event that they can benefit from your services. Feel free to let me know any
other ways in which | can help your company to grow.

With gratitude,
Kris McGuigan
216-403-5243




V You know more people than you think!
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« Teacher, classmates, alumni
Community

» Association/Club members, church goers
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